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Export Quantity & Value for Chinese Major Food Additives in 2011 (Sorted by Value)

Product Name Quantity (KG) Value (USD)
Year on Year (±%)

Quantity Value

Citric acid 694,515,465 780,006,259 -5.4 13.6
Vitamin E and its derivatives 41,992,769 767,234,653 12.8 11.4
Vitamin C and its derivatives 108,479,551 561,823,595 -5.4 -29.6
Salts & esters of citric acid 117,003,665 136,069,527 0.1 17

Sodium bicarbonate (Baking soda) 397,098,811 108,126,847 11.6 43.7
Benzoic acid and its salts and esters 57,932,503 108,052,651 12 34.6

Saccharin and its salt 13,554,517 74,479,748 5.1 6
Xylitol 16,660,070 55,235,223 7.4 39.2

Sodium cyclamate 26,188,277 48,186,607 -5.5 -4.6
Monosodium glutamate 18,284,394 27,367,359 -31.8 -24.8

1. 2009-2011 Chinese Citric Acid (HS: 29181400) Export Data Analysis
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 ● 2009-2011 Major Importers of Chinese Citric Acid (Sorted by Import Value in 2011)

No.
Countries
/Regions

2009 2010 2011

Export Value 
(USD)

Proportion 
(%)

Export Value 
(USD)

Proportion 
(%)

Export Value 
(USD)

Proportion 

(%)

Total 536,022,976 100% 686,396,305 100% 780,006,259 100%
1 India 39,309,515 7.30% 41,504,015 6.00% 52,606,410 6.70%
2 Japan 34,878,529 6.50% 37,011,128 5.40% 47,677,692 6.10%

3 Turkey↑ 21,414,606 4.00% 27,320,316 4.00% 34,061,554 4.40%

4 Holland 31,312,842 5.80% 48,869,571 7.10% 33,174,324 4.30%
5 Germany 21,067,934 3.90% 32,506,402 4.70% 32,108,836 4.10%
6 Indonesia 16,822,338 3.10% 18,965,776 2.80% 29,806,240 3.80%

7 Mexico↑ 14,603,144 2.70% 24,190,277 3.50% 29,656,395 3.80%

8 Brazil 11,282,349 2.10% 24,374,857 3.60% 27,486,023 3.50%

9
Russian 

Federation
17,261,801 3.20% 15,022,224 2.20% 27,165,861 3.50%

10 USA↑ 10,142,778 1.90% 19,143,084 2.80% 21,730,266 2.80%

Note: “↑” indicates that the countries which proportion covered by import value in the total Chinese 
export values grew continuously from 2009 to 2011.

Total export values: The total export values of Chinese citric acid grew continuously from 2009 to 
2011, with an obviously growth.

Total export quantities: the export quantities of Chinese citric acid in 2011 declined sharply year on 
year, with a drop of 4,000 tons and 5.4% year on year compared to 2010. 

Average export unit price: in the past 3 years, the average export unit price of Chinese citric acid 
grew continuously, up 38% in 2011 in comparison with 2009.

Export seasonal variations: according to export quantity and value monthly trends, March reached 
the export peak of the whole year, the export quantities and values in February, August, September 
and October were little lower than those of other months. 

Export markets: the major Chinese citric acid export markets had no clearly changes from 2009 to 
2011. India, Japan, Turkey, Holland, Germany, Indonesia, Mexico, Brazil, Russian Federation and 
USA still were Chinese major export markets. In 2011, Chinese citric acid export values for the ten 
countries listed above occupied 43% of Chinese citric acid total export values in sum. However, 
the ranking orders of major export markets changed obviously, in which Holland changed the most. 
Holland was the third largest Chinese citric acid export market in 2009, and it exceeded India and 
ranked the first place in 2010, however, its export values were decreased significantly in 2011, 
ranked the fourth place only. In addition, in the past 3 years, the country which market share grew 
continuously was Mexico. What’s more, the export values’ proportions for Turkey, Indonesia, Brazil 
and USA also increased 0.4%, 0.7%, 1.4% and 0.9% respectively in 2011 compared to 2009, with 
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an obvious growth.

In total, the export quantities of Chinese citric acid declined in 2011, because of the growth of the 
average export unit price, so the export values still maintained a rise of 13.6%. March reached the 
export peak in the whole year, but February, August, September and October were little lower than 
other months, while November recovered obviously. The related export companies should seize the 
export opportunity and prepare good enough in advance. In the field of export markets, it estimated 
that export data for India, Japan, Turkey, Mexico, USA, Indonesia and Brazil would maintain stable 
relatively in 2012, however, the export conditions for Holland and Germany were serious relatively. 
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2. 2009-2011 Chinese Vitamin E and Its Derivatives (HS: 29362800) Export 
Data Analysis

 ● 2009-2011 Major Chinese Vitamin E and Its Derivatives Importers (Sorted by Export Value in 
2011)

No.
Countries
/Regions

2009 2010 2011

Export Value 
(USD)

Proportion 
(%)

Export Value 
(USD)

Proportion 
(%)

Export Value 
(USD)

Proportion (%)

Total 545,587,956 100% 688,634,673 100% 767,247,411 100%
1 USA 159,048,248 29.20% 193,152,285 28.00% 218,401,026 28.50%
2 Germany 108,276,255 19.80% 161,890,547 23.50% 146,828,799 19.10%

3 Holland↑ 54,062,990 9.90% 83,676,317 12.20% 97,466,806 12.70%

4 Belgium 28,974,906 5.30% 33,822,548 4.90% 46,715,265 6.10%
5 Japan 34,013,176 6.20% 29,194,502 4.20% 36,836,551 4.80%
6 Thailand 20,806,627 3.80% 26,313,757 3.80% 28,795,996 3.80%

7 South Korea↓ 23,169,992 4.20% 25,209,402 3.70% 22,574,064 2.90%

8 Singapore 14,134,536 2.60% 17,609,805 2.60% 21,693,684 2.80%
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No.
Countries
/Regions

2009 2010 2011

Export Value 
(USD)

Proportion 
(%)

Export Value 
(USD)

Proportion 
(%)

Export Value 
(USD)

Proportion (%)

9 Vietnam 10,397,278 1.90% 18,265,171 2.70% 18,332,860 2.40%
10 Australia 13,579,947 2.50% 17,288,902 2.50% 16,831,146 2.20%

Note: “↑” indicates that the countries which proportion covered by import value in the total 
Chinese export values grew continuously from 2009 to 2011; “↓” indicates that the countries which 
proportion covered by import value in the total Chinese export values declined continuously from 
2009 to 2011.

Total export values and quantities: the total export values and quantities of Chinese vitamin E and 
its derivatives maintained the trend of continuous growth from 2009 to 2011. The export value and 
quantity were up 40.6% and 46.6% respectively in 2011 compared to 2009.
Average export unit price: in the past 3 years, the average export unit price of Chinese vitamin 
E and its derivatives was with a small drop continuously, down 4.1% in 2011 in comparison with 
2009.

Export seasonal variations: according to export quantity and value monthly trends, the first half of 
the year increased month by month, and June and July reached the export peak of the whole year. 
However, the export quantities and values fell down quickly, and November achieved the second 
high peak of the whole year. 

Export markets: the top three export markets of Chinese vitamin E and its derivatives were still 
USA, Germany and Holland from 2009 to 2011. As the largest export market of Chinese vitamin E 
and its derivatives, in the past 3 years, American import value for China kept growing steadily, and 
it was up to 59.353 million USD, with a growth rate of 37.7%. In the past 3 years, the proportion of 
Holland’s market share for Chinese vitamin E and its derivatives grew significantly, from a rise of 
9.9% in 2009 to an increase of 12.7% in 2011. From 2009 to 2011, Belgium import value for China 
maintained an average annual growth rate of 38%. Meanwhile, it was worth noticing that Chinese 
export value for Germany decreased 9.3% in 2011; export value for South Korea fell down 10.5%, 
and its proportion continuously dropped, with a drop of 1.3% in 2011 compared to 2009.

To sum up, Chinese vitamin E and its derivatives export kept a good growing trend from 2009 to 
2011. The average export unit price fell down, with a small drop. June, July and November were the 
export peak of the whole year, so the related export companies should seize the export opportunity 
and prepare good enough in advance. In the field of export markets, we held the view that in 2012, 
the export growth for USA, Holland and Belgium was optimistic; however, the export conditions for 
Germany and South Korea were serious relatively. Meanwhile, the export data for Japan, Thailand, 
Singapore, Vietnam and Australia were relatively stable. 
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3. 2009-2011 Chinese Vitamin C and Its Derivatives (HS: 29362700) Export 
Data Analysis

 ● 2009-2011 Major Chinese Vitamin C and Its Derivatives Importers (Sorted by Export Value in 2011)

No.
Countries
/Regions

2009 2010 2011

Export Value 
(USD)

Proportion 
(%)

Export Value 
(USD)

Proportion 
(%)

Export Value 
(USD)

Proportion (%)

Total 789,405,926 100% 798,390,435 100% 561,823,595 100%
1 USA 194,685,057 24.70% 197,698,421 24.80% 122,249,525 21.80%

2 Germany↑ 129,451,951 16.40% 144,028,805 18.00% 102,236,409 18.20%

3 Japan 103,233,266 13.10% 95,155,331 11.90% 85,994,903 15.30%
4 Belgium 33,273,505 4.20% 28,690,943 3.60% 24,951,818 4.40%
5 Holland↓ 42,215,774 5.30% 32,535,764 4.10% 16,992,141 3.00%
6 UK 22,797,930 2.90% 16,934,070 2.10% 16,668,429 3.00%
7 Brazil 21,709,092 2.80% 21,102,144 2.60% 14,371,527 2.60%
8 Indonesia 13,280,793 1.70% 14,763,882 1.80% 12,003,267 2.10%
9 Italy 15,215,315 1.90% 19,036,492 2.40% 11,938,473 2.10%
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No.
Countries
/Regions

2009 2010 2011

Export Value 
(USD)

Proportion 
(%)

Export Value 
(USD)

Proportion 
(%)

Export Value 
(USD)

Proportion (%)

10
South 

Korea↓
16,805,749 2.10% 15,471,528 1.90% 10,129,586 1.80%

Note: “↑” indicates that the countries which proportion covered by import value in the total 
Chinese export values grew continuously from 2009 to 2011; “↓” indicates that the countries which 
proportion covered by import value in the total Chinese export values declined continuously from 
2009 to 2011.

Total export values and quantities: both the total export values and quantities of Chinese vitamin 
C and its derivatives presented the shape of Inverted “V” from 2009 to 2011. Because of the 
influence of economic crisis in 2009, the export quantity decreased 8.4%. As for the recovery of 
the economic conditions in 2010, the export quantity grew sharply, up 46.9% compared to 2009; 
however, on account of the drop of the average export unit price, the export value only increased 
1.1% year on year. In 2011, both the export quantity and value held a trend of decline.

Average export unit price: in the past 3 years, the average export unit price of Chinese vitamin C 
and its derivatives was with a large drop continuously, down 31.1% in comparison with 2009 and 
down 25.6% compared to 2011.

Export seasonal variations: according to export quantity and value monthly trends, the export peak 
of the whole year were from March to July. Compared to the first half of the year, the second half 
of the year export declined obviously, and the lowest point was in October, but November and 
December recovered slightly.

Export markets: the top three export markets of Chinese vitamin C and its derivatives were still 
USA, Germany and Japan from 2009 to 2011. According to the changes of the market shares, 
in the past 3 years, German and Indonesia’s export value for China kept growing continuously. 
The proportion of Germany and Indonesia were added up to 1.8% and 0.5% respectively in 
2011 compared to 2009. In addition, Japanese market share also increased significantly in 2011, 
up 2.2% compared to 2009. However, Holland and German export value proportion decreased 
continuously, with a drop of 2.3% and 0.3% respectively in 2011 compared to 2009. What’s more, 
the export value for USA, the largest export market, fell down 38.2% year on year, with a drop of 
3% in comparison with 2009.

All in all, as for the recovery of global economy in 2010, the export quantity of Chinese vitamin C 
and its derivatives grew sharply. Because the average export unit price decreased significantly 
in 2011 and the export quantity was with a small drop, the export value declined 30% year on 
year. The first half of the year was the export peak of Chinese vitamin C and its derivatives, so 
the related export companies should seize the export opportunity and prepare good enough in 
advance. In 2012, the export condition of Chinese vitamin C and its derivatives was serious, and 
the drop of price was still obvious. In the field of export market, the export data for Germany, 
Indonesia and Japan was good relatively; the export conditions for USA, Holland and South Korea 
were serious relatively. However, as the largest export market, America’s place was still stable.
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4. 2009-2011 Chinese Salts & Esters of Citric Acid (HS: 29181500) Export 
Data Analysis

 ● 2009-2011 Major Chinese Salts & Esters of Citric Acid Importers (Sorted by Export Value in 2011)

No.
Countries/
Regions

2009 2010 2011

Export Value 
(USD)

Proportion 
(%)

Export Value 
(USD)

Proportion 
(%)

Export Value 
(USD)

Proportion (%)

Total 95,908,402 100% 116,278,474 100% 136,069,527 100%
1 Japan 9,909,326 10.30% 10,043,064 8.60% 13,039,762 9.60%
2 Holland↓ 9,361,376 9.80% 11,156,406 9.60% 11,907,575 8.80%
3 Germany 6,439,021 6.70% 10,317,080 8.90% 9,754,090 7.20%

4 Brazil↑ 4,617,357 4.80% 6,571,606 5.70% 9,550,324 7.00%

5 Thailand↑ 5,370,406 5.60% 6,854,045 5.90% 8,236,148 6.10%

6 Indonesia 4,496,984 4.70% 5,596,370 4.80% 6,180,471 4.50%
7 Belgium↓ 7,670,038 8.00% 5,303,107 4.60% 6,063,886 4.50%
8 Canada 3,878,513 4.00% 6,074,469 5.20% 5,578,790 4.10%
9 Spain 5,834,496 6.10% 3,775,795 3.20% 4,730,135 3.50%
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10 Italy 2,714,249 2.80% 4,143,967 3.60% 4,366,008 3.20%

Note: “↑” indicates that the countries which proportion covered by import value in the total 
Chinese export values grew continuously from 2009 to 2011; “↓” indicates that the countries which 
proportion covered by import value in the total Chinese export values declined continuously from 
2009 to 2011.

Total export values and quantities: the total export value of Chinese salts & esters of citric acid 
maintained the trend of growth from 2009 to 2011, and the export quantity grew sharply in 2010, 
while 2011 and 2010 kept the same level.

Average export unit price: in the past 3 years, the average export unit price of Chinese salts & 
esters of citric acid continuously increased, up 7.1% year on year in 2010 in comparison with 2009. 
The growth rate of 2011 was higher than that of 2010, with a rise of 16.9% year on year.
Export seasonal variations: according to export quantity and value monthly trends, the export 
quantity of February was the lowest, and that of March reached the peak. Other months maintained 
stable relatively. 

Export markets: the export markets of Chinese salts & esters of citric acid were dispersed relatively. 
Sorted by export value in 2011, the top ten countries were Japan, Holland, Germany, Brazil, 
Thailand, Indonesia, Belgium, Canada, Spain and Italy, which occupied 58.4% of the total export 
values of Chinese salts & esters of citric acid in sum. According to the changes of the market 
shares, in the past 3 years, the proportions of Brazil and Thailand’s export values for Chinese salts 
& esters of citric acid grew continuously, which increased 2.2% and 0.5% respectively in 2011 
compared to 2009. However, the proportion of Holland and Belgium’s export values for Chinese 
salts & esters of citric acid declined continuously, which dropped 1% and 3.5% respectively in 2011 
compared to 2009. 

To sum up, as for the recovery of global economy in 2010, both the export quantity and value 
of Chinese salts & esters of citric acid grew sharply. However, the export quantity in 2011 only 
increased 0.1% year on year. Because of the rise of the average export unit price, the export value 
presented the trend of growth, up 17%. According to export data monthly trends, the export quantity 
of February was the lowest, and that of March reached the peak. Other months maintained stable 
relatively. The export condition of Chinese salts & esters of citric acid was not optimistic in 2012. 
In the field of export market, the proportions for Brazil and Thailand’s market share grew better 
relatively, but the export conditions for Holland and Belgium were serious relatively. The major 
export markets for Chinese salts & esters of citric acid were still Japan, Holland, Germany, Brazil, 
Thailand, Indonesia, Belgium, Canada, Spain and Italy, but the market concentration was declined 
year by year. 
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5. 2009-2011 Chinese Sodium Bicarbonate (HS: 28363000) Export Data 
Analysis

 ● 2009-2011 Major Chinese Sodium Bicarbonate Importers (Sorted by Export Value in 2011)

No.
Countries/
Regions

2009 2010 2011

Export Value 
(USD)

Proportion 
(%)

Export Value 
(USD)

Proportion 
(%)

Export Value 
(USD)

Proportion (%)

Total 66,431,082 100% 75,241,242 100% 108,126,847 100%

1
South 

Korea↑
11,130,865 16.80% 12,872,389 17.10% 26,642,657 24.60%

2 Indonesia↑ 9,169,395 13.80% 10,588,204 14.10% 18,113,041 16.80%

3 Namibia 3,141,555 4.70% 7,964,658 10.60% 9,487,230 8.80%
4 Thailand↓ 4,313,359 6.50% 4,247,580 5.60% 5,520,307 5.10%

5 Japan↑ 2,031,607 3.10% 2,715,009 3.60% 4,369,503 4.00%

6 Bangladesh 2,380,730 3.60% 1,932,674 2.60% 3,960,337 3.70%

7 Malaysia↑ 1,658,149 2.50% 2,159,446 2.90% 3,554,146 3.30%
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8 Taiwan, China 2,074,883 3.10% 2,478,561 3.30% 2,852,759 2.60%

9 Australia 1,626,435 2.40% 1,644,095 2.20% 2,178,489 2.00%
10 India↓ 3,493,509 5.30% 3,655,854 4.90% 2,051,197 1.90%

Note: “↑” indicates that the countries which proportion covered by import value in the total 
Chinese export values grew continuously from 2009 to 2011; “↓” indicates that the countries which 
proportion covered by import value in the total Chinese export values declined continuously from 
2009 to 2011.

Total export values and quantities: the total export values and quantities of Chinese sodium 
bicarbonate maintained the trend of growth from 2009 to 2011, which increased significantly in 
2011. The export value and quantity were up 40.6% and 46.6% respectively.

Average export unit price: in the past 3 years, the average export unit price of Chinese sodium 
bicarbonate continuously increased, up 10% year on year in 2010 in comparison with 2009. The 
growth rate of 2011 was higher than that of 2010, with a rise of 28.8% year on year.
Export seasonal variations: according to export quantity and value monthly trends, the export 
quantity of February was the lowest, and the second half of the year was little higher than the first 
half of the year. 

Export markets: sorted by export value in 2011, the top ten countries/regions were South Korea, 
Indonesia, Namibia, Thailand, Japan, Bangladesh, Malaysia, Taiwan (China), Australia and 
India, which occupied 72.8% of the total export values of Chinese sodium bicarbonate in sum. 
According to the changes of the market shares, in the past 3 years, the proportions of South Korea, 
Indonesia, Japan and Malaysia’s export values for Chinese sodium bicarbonate grew continuously, 
which increased 7.9%, 2.9%, 1% and 0.8% respectively in 2011 compared to 2009. In addition, in 
recent 2 years, the proportion of Namibia’s export data also increased significantly, with a rise of 
5.9% year on year in 2010 in comparison with 2009. The proportion in 2011 was with a small drop, 
but it still ranked the third place. What’s more, the proportions of Thailand and India’s export values 
for Chinese sodium bicarbonate declined continuously, which dropped 1.4% and 3.4% respectively 
in 2011 compared to 2009.  

In conclusion, in 2011, the export quantity and value of Chinese sodium bicarbonate grew 
significantly and the average export unit price increased sharply. According to export data monthly 
trends, the export quantity of February was the lowest, and the second half of the year was little 
higher than the first half of the year. In the influence of the global economic environment in 2012, 
the export condition of Chinese sodium bicarbonate was not optimistic, but the growing trend of the 
average export unit price was obvious. In the field of export market, the export data for Germany, 
Indonesia and Japan was good relatively; the proportions for South Korea, Indonesia, Japan, 
Malaysia and Namibia’s market share grew better relatively, but the export conditions for Thailand 
and India were serious relatively. The growing trend of market concentration was obvious year by 
year. Sorted by export value in 2011, the top ten countries occupied 72.8% of the export markets 
for Chinese sodium bicarbonate, with a rise of 11.1% compared to 2009. 
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The IAR Team of Made-in-China.com dedicates to surveying,excavating 

and collating industry information for supplying the service of timely and 

exact information analysis, providing necessary information and dates for 

clients’decision.

Thanks for reading the report, if you have any questions,opinions or advices, 

please contact us.

Name: Ms. Zhang Li            E-mail: iar@made-in-china.com

Web: http://www.made-in-china.com/communication/market-analysis.html

http://www.made-in-china.com/communication/market-analysis.html
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of trade mark right,without the paper promise, any organization or individual shouldn’t encroach the 
legal interest of the right.

 ● All the written languages, pictures and charts are protected by Chinese intellectual property law. Also 
there are some written languages and data collected from public information, without the person of 
the original copyright, any organization or individual can’t use them for other business intention.

 ● The data of the report is acquired by researcher with the method of market collecting. As the confine 
of source and area,maybe the report can’t absolutely reflect the market situations. We wouldn’t take 
on the legal liability of the report’s accuracy.

 ● This report is only available to be a reference for clients, not use for business purposes; we wouldn’t 
take on the legal liability of the contents relating to legal questions.


