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(1) In the furniture industry, buyers pay the highest attention to sofa industry.

(2) Sofa industry buyer enquiries are mainly come from Africa, Europe, North America and South
Asia on Made-in-China.com. By country, inquiries are mainly from the United States, India, Nigeria
and the United Kingdom.

(3) Sofa: Leather Sofa and Sofa Set are the most frequently used keywords when buyers search
for sofa products on Made-in-China.com.

(4) The most popular sofa has the following characteristics: wood frame, real leather material,
European style, modern style, medium back and 1+2+3 combined sofa.

(5) Japanese buyers are most concerned about metal frame, rattan, European style, modern style,
medium back and 1+2+3 combined sofa.
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Sofa Industry Buyer Behavior Analysis Report

1.1. Furniture Industry Buyers Distribution

Country:

Continent:

United States 11.55%
india 8.79%
United Kingdom 6.48%
Migeria 6.38%
Australia 6.11%
Canada 3.13%
South Africa 2.78%
Brazil 2.35%

| Spain 1.66%
] Shudi Arabia 1.53%
B others 49.24%
Europe 23.18%
North America 18.77%

] Mfrica 17.15%
South Asia 11.23%
Middle East 10.13%
Australia and 0., 7.95%
South America 5.98%
Southeast Asia 3.51%

Fast Asia 2.09%

From Jan. to August in 2013, furniture industry buyer inquiries were mainly from the United States,
India and the United Kingdom on Made-in-China.com. The inquiries from the three countries

accounted for 11.55%, 8.79% and 6.48% respectively of the total inquiries in this industry.

By continent, furniture industry buyer inquiries were mainly from Europe, North America, Africa, and
South Asia from Jan. to August in 2013. Inquiries from Europe and North America accounted for

41.95% of the total inquiries in this industry.
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1.2. Analysis of Furniture Industry Products Attention

Furniture Industry Products Attention Ranking

from Jan. to Augustin 2013

Bedroom Furniture
Kitchen Furniture
Office Furniture

Living Room Furniture

Outdoor Furniture
Seating, Table & Furniture
Bathroom Furniture
Children & Baby Furniture
Dining Room Furniture

Statistical time up to August 31, 2013

Source: Made-in-China.com

From Jan. to August in 2013, furniture industry buyers paid the most attention to products under

Sofa category on Made-in-China.com, followed by Bedroom Furniture. Kitchen Furniture and Office
Furniture ranked the third and the fourth respectively, with a small gap.

Statistical time up to August 31, 2013

Source: Made-in-China.com
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2.1. Sofa Industry Buyers Distribution

Country:

United States 10.24%
India 8.82%
Nigeria 8.16%
i | United Kingdom 6.79%
Australia 6.34%
| South Africa 3.65%
| Canada 3.25%
| Brazil 2.52%
i fambia 2.24%
i | Mozambique 1.68%
B others 46.32%

Continent:

Africa 26.70%
Europe 22.07%
' | North America 15.32%
South Asia 11.13%
Middie East B.36%
| Australia and 0... 7.53%
South America 4.99%
Southeast Asia 2.40%
East Asia 0.79%

From Jan. to August in 2013, sofa industry buyer inquiries were mainly from the United States,
India and Nigeria on Made-in-China.com. The inquiries from the three countries accounted for
10.24%, 8.82% and 8.16% respectively of the total inquiries in this industry. By continent, sofa
industry buyer inquiries were mainly from Africa, Europe, North America and South Asia on Made-
in-China.com.
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2.2. Analysis of Sofa Industry Products Attention
e Sofa Industry Products Attention Ranking from Jan. to August 2013

0.29%
|

= Combination Sofa
Corner Sofa

m Single Sofa

“ Double Sofa

1 Other Sofas

19.67%

e The United States Sofa Industry Products Attention Ranking from Jan. to August 2013

= Combination Sofa

Corner Sofa

16.88%

® Single Sofa

“ Double Sofa
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e The United Kingdom Sofa Industry Products Attention Ranking from Jan. to August 2013

3.87%

= Combination Sofa

20.42% Corner Sofa

® Single Sofa

“ Double Sofa

e [ndia Sofa Industry Products Attention Ranking from Jan. to August 2013

1.1(|)%

= Combination Sofa
Corner Sofa

= Single Sofa

18.32% “ Double Sofa

= Other Sofas
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e Japan Sofa Industry Products Attention Ranking from Jan. to August 2013

= Combination Sofa

From Jan. to August in 2013, inquiries of the products under Combination Sofa category in sofa
industry were the highest. Inquiries from the United States, the United Kingdom and India of the
products under Combination Sofa category accounted for 60%-70% of the total inquiries in this
industry and Japanese buyers were in favor of the products under Combination Sofa category.
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2.3. Sofa Industry Hot Search Keywords

Sofa Industry Buyer Search Keywords Popularity
from June to August 2013
Sofa [

Leather Sofa

Sofa Set [N
]
I

Fabric Sofa(s)

Modern Furniture

Sofa Bed

Living Room Furniture
Rattan Sofa

Wooden Sofa

Recliner Sofa

Living Room Sofa
Modern Sofa

Furniture Sofa

Corner Sofa(s) |

Classical Sofa

Recliner Chair
Sofa Fabric
Sectional Sofa
Reclining Chair
Folding Sofa Bed

Statistical time up to August 31, 2013

Source: Made-in-China.com

From June to August in 2013, the most frequently used keyword buyers searched in sofa industry

was Sofa, followed by Leather Sofa and Sofa Set on Made-in-China.com.
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1 Sofa Leather Sofa Sofa Modern Furniture

2 Leather Sofa Sofa Sofa Set Sofa Bed

3 Modern Furniture Corner Sofa Leather Sofa Sofa

4 Recliner Sofa Bed Wooden Sofa Couch

5 Sofa Fabric Living Room Furniture Modern Furniture Leather Sofa

6 Futon Sofa Set Recliner Chair Living Room Furniture
7 Sectional Sofa Furniture Sofa Living Room Furniture Sofabed

8 Couch Sofa Fabric Living Room Sofa Wooden Sofa

9 Modern Sofa Recliner Sofa Recliner Sofa Top

10 Corner Sofa Sofas Corner Sofa Hand Sofa

From June to August in 2013, hot search keywords in sofa industry on Made-in-China.com were
Sofa and Leather Sofa, which were also buyers’ commonly-searched keywords from the United
States, the United Kingdom and India. And the two keywords ranked the third among buyers’
commonly-searched keywords from the United States, the United Kingdom and India. Buyers
from the United States and India used Sofa to search the most times, and buyers from the United
Kingdom the most frequently used Leather Sofa to search, while buyers from Japan were in favor
of using Modern Furniture and Sofa Bed to search sofa products. Sofa ranked the third among
Japanese buyers hot search keywords, and Leather Sofa ranked the fifth.
Statistical time up to August 31, 2013
Source: Made-in-China.com
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Sofa Industry Buyer Behavior Analysis Report

3. Analysis of Sofa Product Attributes

3.1. Analysis of Sofa Industry Hot Product Attributes
e Sofa Product Attributes Attention Ranking from Jan. to August 2013

19.46% ,
others

8.91%, Sofa
Set

9.27%,
Regional
Style

9.44%,
Appearance

19.49%,
Material

16.99%,
Back Height

16.44%,
Frame Type

e The United States Sofa Product Attributes Attention Ranking from Jan. to August 2013

Sofa Set,

Style,
7.79%

Appearance
, 8.97%

Regional V

Material ,
19.60%

Back

Height,
= 47.47%

Frame

Type,
17.24%
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e The United Kingdom Sofa Product Attributes Attention Ranking from Jan. to August 2013

Sofa Set,
9.15%

Regional \
Style,
10.04%

Frame
Appearance Type,
. 10.04% 15.85%

e |[ndia Sofa Product Attributes Attention Ranking from Jan. to August 2013

others,
21.49%
Sofa Set, '
5.40%
Regional
Style, 9.23%
Appearance Frame
. 9.23% Type,
15.84%

2013_12




E /o /ad Sofa Industry Buyer Behavior Analysis Report

e Japan Sofa Product Attributes Attention Ranking from Jan. to August 2013

From Jan. to August in 2013, among the product attributes in sofa industry on Made-in-China.
com, the most popular product attribute was sofa material, followed by back height, frame type,
appearance, regional style and sofa set successively. There was little difference among American,
British, Indian and Japanese buyers’ attention to each attribute of sofa products.

3.2. Analysis of Sofa Material Attention

e Sofa Material Attention Ranking from Jan. to August 2013

others,
8.93%

PU, 3.06%

Cloth, 4.01% ~

Fabric,
15.16%
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e The United States Sofa Material Attention Ranking from Jan. to August 2013

Polyester Cloth, 2.41% others
Fibre. 2.41% 6.02%

PU, 4.22%

e The United Kingdom Sofa Material Attention Ranking from Jan. to August 2013

Polyester

Fibre, 2.83% others,
Cloth, 3.77%

Fabric,
7.55%
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e India Sofa Material Attention Ranking from Jan. to August 2013

2.19%, 2.19%,

Synthetic Plastic Rattan
Steel, 2.92%__Leather ™

Cloth . 2920% _—

Rattan,
8.03%

14.60%,
Fabric, Ratta

e Japan Sofa Material Attention Ranking from Jan. to August 2013

25.00%,

Polyester
Fibre

From Jan. to August in 2013, among sofa materials on Made-in-China.com, the most popular sofa
was leather sofa. From Jan. to August in 2013, 50% of inquiries of sofa products from the United
States on Made-in-China.com were about leather material, and 67.15% of inquires of sofa products
from India were sent to leather sofa. Inquires of leather sofa from the United Kingdom accounted
for 71.7% of the total inquires of sofa products from this country. It is noteworthy that 50% of
inquiries about sofa from Japan were aimed at rattan sofa. Inquiries of sofa made of polyester fibre
and real leather accounted for 25% of Japanese total inquiries of sofa respectively.
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3.3. Analysis of Sofa Back Height Attention
e Sofa Back Height Attention Ranking from Jan. to August 2013

19.45%,
High Back

e The United States Sofa Back Height Attention Ranking from Jan. to August 2013

18.92%,
High Back
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e The United Kingdom Sofa Back Height Attention Ranking from Jan. to August 2013

26.53%,
High Back

e [ndia Sofa Back Height Attention Ranking from Jan. to August 2013

23.58%,
High Back
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e Japan Sofa Back Height Attention Ranking from Jan. to August 2013

From Jan. to August in 2013, sofa with medium back is most favored by buyers on Made-in-China.
com. Inquiries of sofa with medium back, high back and low back accounted for 72.23%, 19.45%
and 8.32% respectively of the total inquiries in sofa industry.

From Jan. to August in 2013, about 3/4 American inquiries of sofa were sent to inquiry about sofa
with medium back, and all inquires of sofa from Japan were about sofa with medium back.

3.4. Analysis of Sofa Set Attention
e Sofa Set Attention Ranking from Jan. to August 2013

301% ,~1.83%

= 14243
1+2+4
=143+
, w142
11.01% n w143
11.01% 14241
242
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e The United States Sofa Set Attention Ranking from Jan. to August 2013

2.63% 2.63%

E1+243
C1+2+4
m1+2
7143
F1+3+1
m1+2+1
m2+2

e The United Kingdom Sofa Set Attention Ranking from Jan. to August 2013

3.85% 1.92%1.92%

B1+2+3
1+2+4
1+3+1
1+2+1
1+3

15.38%
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e |India Sofa Set Attention Ranking from Jan. to August 2013

4.92% 3.28%
6.26% | 1.64%

H1+2+3
1+2+4
m1+2
T1+3+1
1+3
1+2+1

11.48%

e Japan Sofa Set Attention Ranking from Jan. to August 2013

m1+243

From Jan. to August in 2013, 1+2+3 combined sofa was the most popular in sofa industry on
Made-in-China.com, and 71.95% inquiries were about this combination sofa. among the four
countries-the United States, the United Kingdom, India, and Japan, the United States paid the
lowest attention to 1+2+3 combined sofa, with only 60.53% inquiries were about this kind of sofa,
while Japan paid the highest attention, and all Japanese inquiries of sofa products were about
1+2+3 combined sofa.
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3.5. Analysis of Sofa Appearance Attention
e Sofa Appearance Attention Ranking from Jan. to August 2013

14.23%,
Antique

e The United States Sofa Appearance Attention Ranking from Jan. to August 2013

23.08%,
Antique
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e The United Kingdom Sofa Appearance Attention Ranking from Jan. to August 2013

19.30%,
Antique

e |[ndia Sofa Appearance Attention Ranking from Jan. to August 2013

10.45%,
ntique
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e Japan Sofa Appearance Attention Ranking from Jan. to August 2013

Modern style sofa is more popular than antique style sofa. From Jan. to August in 2013, 85.77%
sofa appearance attribute of inquiries in sofa industry was modern style, and all inquiries from
Japan were about modern sofa.

3.6. Analysis of Sofa Regional Style Attention
e Sofa Regional Style Attention Ranking from Jan. to August 2013

Ch

26.32%,
American
Style

2013_12




E /o /ad Sofa Industry Buyer Behavior Analysis Report

e The United States Sofa Regional Style Attention Ranking from Jan. to August 2013

c

28.79%,

American
Style

e The United Kingdom Sofa Regional Style Attention Ranking from Jan. to August 2013

24.56%,

American
Style
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e India Sofa Regional Style Attention Ranking from Jan. to August 2013

23.88%,

American
Style

e Japan Sofa Regional Style Attention Ranking from Jan. to August 2013

33.33%,
American
Style

From Jan. to August in 2013, European style sofa was the most popular among sofa products on

Made-in-China.com, followed by American style, and inquiries of Chinese style sofa were the least.

It is noteworthy that Japanese buyers were only interested in European style and American style
sofa.

Statistical time up to August 31, 2013

Source: Made-in-China.com
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3.7. Analysis of Sofa Frame Type Attention
e Sofa Frame Type Attention Ranking from Jan. to August 2013

28.99%,
Metal

e The United States Sofa Frame Type Attention Ranking from Jan. to August 2013

21.43%,
Metal
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e The United Kingdom Sofa Frame Type Attention Ranking from Jan. to August 2013

31.82%,
Metal

e [ndia Sofa Frame Type Attention Ranking from Jan. to August 2013

19.05%,
Metal
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e Japan Sofa Frame Type Attention Ranking from Jan. to August 2013

From Jan. to August in 2013, sofa industry buyers generally paid close attention to wooden frame
sofa, but Japanese buyers’ inquiries were all about metal frame sofa on Made-in-China.com.

Statistical time up to August 31, 2013

Source: Made-in-China.com
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The IAR Team of Made-in-China.com dedicates to surveying,excavating
and collating industry information for supplying the service of timely and
exact information analysis, providing necessary information and dates for

clients’decision.

Thanks for reading the report, if you have any questions,opinions or advices,

please contact us.

Ms. Zhang Li iar@made-in-china.com

http://www.made-in-china.com/communication/market-analysis.html
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Connecting Buyers with China Suppliers

This report is made by Focus Technology Co., Ltd, all the brands and logos are owed by the person
of trade mark right,without the paper promise, any organization or individual shouldn’t encroach the
legal interest of the right.

All the written languages, pictures and charts are protected by Chinese intellectual property law. Also
there are some written languages and data collected from public information, without the person of
the original copyright, any organization or individual can’t use them for other business intention.

The data of the report is acquired by researcher with the method of market collecting. As the confine
of source and area,maybe the report can’'t absolutely reflect the market situations. We wouldn’t take
on the legal liability of the report’s accuracy.

This report is only available to be a reference for clients, not use for business purposes; we wouldn’t
take on the legal liability of the contents relating to legal questions.
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